
L L
DREAM BIG. BRAND BOLD.

BRANDING
CHECKLIST
A SIMPLE

DEFINE YOUR BRAND

FIND YOUR STRENGTHS

KNOW YOUR AUDIENCE

CREATE YOUR STORY

FIND YOUR VOICE

DESIGN YOUR LOOK

BE CONSISTENT

What are your  values and bel iefs? How wi l l  they be implemented 
into your  overal l  brand strategy for  your  bus iness?

Why should people invest  or  work with you instead of  your  
compet i t ion?

Who do you want to  reach with your  brand? How and where can you 
reach them? What soc ia l  media p latforms are they on?

How wi l l  you te l l  people  who you are,  what you do,  and why you do 
i t?

What tone wi l l  you use to connect  with your  audience? Wi l l  you be 
informal  and chatty,  or  formal  and business- l ike?

How wi l l  you represent  yourse l f  v isual ly?  Does your  brands sty le  
and image accurate ly  ref lect  your  v is ion,  values,  and sty le?

Does your  brand image look cohesive across  your  website,  soc ia l  
media,  market ing mater ia l  and everything e lse?


